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How long have you been working in PR or communications?

Less than 1 year
1-2 years
3-5 years

Maore than 5 years
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What type of organization do you work for?

Other (please specify) ‘

PRlllcammunicaﬁong aﬂency _

In-house communications
team {corporate)

Public sector/NGO

Freelance

0% 10% 20% 30% 40% 50% 60% T0% BO0% 90% 10..

i OTHER (PLEASE SPECIFY) DATE
1 Graphic Design 31712026 12:51 PM
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Where do you primarily get your news and professional information? Select up to 3
options.
Other (please specify)

Instagram J TikTok /
YouTube

Linkedin

e _

Newsletters / Substack

Podcasts

Traditional media (TV,
print)

Messaging apps [ group
chats

Al tools (ChatGPT,
Perplexity, etc.)

0% 10% 20% 0% 40% 50% 60% 70% BO% 20%
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Where do you primarily get your news and professional information? Select up to 3

options.

B W N = &

o

10
11

OTHER (PLEASE SPECIFY)
WhatsApp News Channels
Twitter.com

Word of Mouth/Friends/Family

Radio

Social media with social listening tools
Monitoring tools (Onclusive, Visibrain)
milk canons

Twitter

Radio

UK mail NY post drudge

Apple News

DATE

3/19/2026 3:11 PM
3/18/2026 11:03 AM
3/18/2026 9:27 AM
J/18/2026 9:06 AM
3/18/2026 4.18 AM
3/17/2026 1:09 PM
/1772026 11:11 AM
3/16/2026 5:21 PM
J16/2026 2:19 PM
3/16/2026 1:14 PM
3/16/2026 10:39 AM
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When you encounter information online, how often do you actively verify it before
sharing or acting on it?

U;ua"y _

Sometimes

Rarely I
Never I

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50% 55% 60%
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What are your most-used methods for fact-checking? Select up to 2 options.

Other (please specify)

Cross-checking multiple
sources

Checking the original /
primary source

Using fact-checking
websites

Reverse image [ video
search

Asking colleagues or peers -

I rarely fact-check actively

0% 10% 20% 30% 40% 50% 60% T0% B0% 90%
# OTHER (PLEASE SPECIFY) DATE
1 Google it 3/18/2026 10:00 AM
2 Asking ai 172026 11:57 AM
3 i seek out the lowest reputation sources 1772026 11:11 AM

4 Ask Al to report on only credible sources (i.e. BBC) 3/17/2026 5:13 AM
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Which source do you trust MOST for verifying information?

Other (please specify) I

Journalists / media outlets
Subject matter experts
PR professionals

Al tools

Colleagues / peers

Online communit ies
{Reddit, Facebook groups,
forums, ete.)

0% 10% 20% 30% 40% 50% 60%
# OTHER (PLEASE SPECIFY) DATE
1 Both Joumnalists / media outlets and Reddit 3/17/2026 7:26 PM
2 Mone esp Journalists [ media outlets 3/16/2026 1:14 PM
3 Google searches 3/16/2026 12:31 PM
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How concerned are you about Al-generated misinformation in the information you
encounter online?

0% 10% 20% 30% 40% 50% 60% T0% 80% 20% 100%

\'i. Not concerned at a.l.l.) .{. Alittle cnncernedj} ( Neutral (. Fairly cnncerned)

(. Very concarned)
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Have you ever shared content that you later discovered was false or misleading?

0% 5% 10% 15% 20% 25% 30% 35% 40%

Yes, more than once

Yes, once

Mot that | am aware of

Mo, never
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How confident are you in your ability to identify Al-generated content (text,
images, video)?

0% 10% 20% 30% 40% 50% 60% T0% 80% 0% 100%

[i_. Mot confident atali_} (. Mot veryconﬁdentj- f\: Heutral} (. Fairly conﬁdent_)

(. Very conﬁdent)
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Which type of Al-generated content do you find hardest to detect?

Deepfake videos

. _

Al-written text / fake
articles

Synthetic audio / voice
cloning

Fake social media profiles

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
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Q13 Have you developed any personal rules or habits to protect yourself

from manipulation online? If so, please describe them:

Answered: 03 Skippad: 65

RESPONSES

Alvays use a vanety of sources, representing different perspectives. o amve al a balanced
explanation

| always double-check nformation | fnd online

Abasays widily the aciual Souce whien information is provided by an initial sowce thal is unclear
(i.e., doBs not Cite its SOUrCEs, is vague in its statements, of does not cite an expet on the
subject) Get into the habit of reading high-quality content (books, joumalistic articles, etc.) to
learn how to spol texts walten by Al With practice, youll be able 1o detect the diference. On
social media. get into the habit of looking closely at the detalls in photos and videos 50 you
dont fall for fakes. However, it is becoming increasingly difficult to detect images using
increasingly powerful Al models.

Abwrays fact check intemally with your team before flagging 1o the fespective media

| always check the facts, | consume media more carefully than before and donT believe things
at first. | keep in mind that evernything | see or read can be Al or hoax,

Don't accept follow requests from people | dont knowdexpect requests from.

If something feels umgent, shocking, of emotionally charged, | don’t engage mmediately. | take
a moment to venfy before clicking, sharing, or responding since manipulation often relies on
quick reactions. How | verify: - Who publshed it - Whether other reputable owtlets report the
same story - Whether the domain is legitimate country-code domain

Always question the sounce and question whether it is Al

na

Mot yet, but | do want 10 creéate rules

Mo

not to tnust every source at the first sight

| rarely comment on contentious posts and | would trace claims to thedr ongin
Destrust sources of information that are not clearly user generated.

| take everything anyone sends me with a grain of sall, especially my easily impressionable
SISTE

| read the comments and send them to my friends to decide if i is real of Al

not interacting with Al-generated videos, looking for the sowrces beyond the Gemini summany
when googling. etc

Cross checking nlomalion

| try 1o verily the validity of information wherever and whenever | can with reputahle sources
(CHN. NPR and AP News) il | come acioss a headine of piece of information onling that
Seems unusual. If | see a video on TikTok or Instagram that FEELS like Al may have been
used 1o create the content, | also find checking the comment Section can be beneficial whon
fact checking the content. Most people on social media ane also very anti-Al inthe media we
consumg and ane quick (o call out if a post or video circulating is Al-generated

Mo

DATE
4r16/2026 4.35 AM

47152026 3.54 AM

47132026 B:52 AM

462026 10:50 PM
462026 1046 PM
FIVA026 11:31 AM

302026 T-52 AM

A2Tr2026 5:24 AM

2452026 6:19 AM
22026 4:46 AM
TZI2026 4:45 AM
X026 4:04 AM
Y2026 10049 PM
ANRF2026 1120 PM
AMIRF2026 6:52 PM

IIE02E 144 PM

RA026 1241 PM
182026 12:20 PM

AIAF2026 11:57 AM
FIR2026 11:14 AM

F1R2026 1108 AM
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Gen £ & the Truth: A Pre-Roundtable Survey for Young PR Professionals

You can avosd it, but | seddom interact with it and usually thal sobves the problem Rsell
Alays Chicking multiple SoUCeS

For deeplake photos of videos, | iry to really ook into the facial movemenis/expressions and
the Surounding landscapes around the subject. In things ke infographics of flyers, B's casier
to See what s Al-pineialed because of mMisspellngs and the genent designs Seem o
generally have a wvibrant, canodnmy look. Catfishing or Al-accounts ane also easy (o spot from
the wording in them, but I've seen thal many crealor of Al-accounts will stabe in thear oS of
captions that the account is not of a real person, wihich is opposite 1o what catfish accounts
may do. My bgpest strugghe is figuring out il copyllextfanicles ane Al-generaled

| abwarys comment on Al public alhon [0 Wam Other Viswers

I analyze whatever content I'm looking and then verily it with grok of ChatGPT
Less time onkine

Abways double check the information presented

Jusit double checking unknown websiies or social media profiles

Dont just trust that a news. outlet. commentaior, social media influencer, or generative Al
platform is inlerpreting data of information accurately. Refer (o pamary Sources whenever
posSibie.

Revisar vanas veces & video 0 contensdo. Contrastar con oinos medns.
D i boree i
PalA

Ablways double-check news from independent social media users. Unless it's from a verified
rud SOUNGE, | 1énd 1o take Second-hand SCCoWnls OF peopie deluling NEWSs S10MeS with a (raen of
sal.

Mo
Dot Boe, Share, oF Suppon amytheng that’s Al-generated of take. Wihether 'S made o6

combiic purposes of whativer, it's all crap. It s1ans with comedy and then il lums o
something entirety different.

Mot really, | simply fact-check every information | find imponant by following 1o the wery Sowrce
of it or cross-referencing multiple articles about that_ if | see Al generated content that is

misleading, 1I'm reporiing i

If something seems To0 good to be true’, or to extreme 11l do research online and seanch for
trusiable news sowrces 10 see il il is actually true. However, somefimes il is difficull because
SOCial Meded MOVES MUCH queckes [hen Ratonal medd S0 Sometsmes | have 1o Lact check
Lasi.

Double-check
Facl-Checking, Cross referenting with credble SoWoes

I've Swilched rmy mindsef 10 first assume that everytheng | see s false, and then | analyze
wihethes il Could D Drse

| maki Surd 1o vinly that the souwnce is official and relable, and | ai5o chick othed wibsiles 1o
confum the informalion bifond bidsang of Shafng .

Using léss Socisl medka
Mostly by fact checking il | have doubt of the accuracy of the information

Il something Seems exIfaiddnany, cxagoeraled of uncomeentional | will Always conduct a
Googhe search to ind out more. I 'S a trend or video, 1l often check the comments and then
Reddit 10 see il armpone else has encouniéred the same content

When social meda wsers who | do nol Know oF ISt Shand niws. without & Sowce, | always
double check by searching onling and verilying with néws sources that | tnust. If | cani ind

WORLDCOM
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NEH02E 1106 AM
SLE 00 LO00G AM
ANB026 952 AM

IRI02E 9c4h AM
A I026 938 AM
R2026 9:28 AM
IRA026 812 AM
ABA026 4:10 AM
ANTA026 1:03 P

WITI2026 L1:50 AM
ALTA026 11-11 AM
A1T2026 11:04 AM
ANTA026 10c42 AM

IATH026 132 AM
AATH026 S50 AM

ANTIH026 938 Al

ATIA02E 6:45 AM

IAT2026 54l AM
AATH026 514 AM
ATH026 5004 AM

IATI2026 4:11 AM

INTH026 350 AM
G026 11:45 PM
LA H026 8206 PM

IE2026 603 PM
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anything online, or if the coverage is coming from sources that | am wunfamiliar with of do nod
lypically trust, then | deem it unreliable ai best, fake al worst

| iry 1o book for clues that identify Al
Tust mothing.

From my experiencs in re-posting false and misleading social posts, | would research and fact
check inlormation befone bHieving information is reliabie

| am increasingly skeptical for all the media | consweme, and unless it is Trom a source | 100%
trust like verdied news outlets, | often question if it is Al and cross-reference it before believing
of sharing. Besides Al, there is Iots of misinformation or misleading info spread online, 5o |
usually do cross-check my sources before sharing.

| ensure (0 ook up sources (o see if it is true and make sure | know what the infomation s
Supposed 1o be 50 | know what (0 bebeve, | al5o reach out to my cirche 10 double check things.

It's not a great way to verify amything, but | usually just ask my fiends. They are a lot better
than | am,

Neo, | have not.

| try 1o be mindful abowt the information | engage with online by checking the credibility of
sources before tnesting or sharing content. If something seems overly sensational or
emotionally charged, | 1ake a step back and look for confirmation from multiple reputable
sources. | also avoid clicking on unfamiliar links or engaging with accounts that appear
suspicious or anonymous, and I limit how much personal information | share publichy.

In general, dont act on something you See online unlass you cross-veriby i

| ahways check who posted the content. A kot of mes, IS an Al video, the usemame will
have Al Somewihens in [heir uSemanse,

check community notes. cross check sowrces, be diligent about doing cwn research. believe
everything is fake and true if porven differantly

checking different sources. before spreading information
Abvays fact check by checking multiple sources

Y5, | ahwdys iy 1o find ather videos on the same Sulject to see i thi context Stays th 5amie
BEFOSS VAAOUS outhets.

Look at hands in Al videos, also cadence of body movements, especially world leaders. | also
check mudtiple sources if | find it necessany

On top of being mindful of news sowrce bias, | try to limit my screentime, If | feel my social
media feed s overly saturated with a particular iopic (especially one that huns my mental
health, makes me overy cutraged), | vall actively work to change my algonthm (e.q,, like and
interact with light-heaned content like cooking recipes).

n'a
Double checking the source.
D't et my main news Trom social meda

| know better than to blindly trust the intermet. Eventually, you figure out which sources can be
trusted and can typcally tigure out ther accuracy based on context

Do the homework and check

Verifying identity through vanous platfomms

Chacking the Souncespraliles s coming fom
Fact-checking and lisiening to personally trusted Sownces,
Being wary of everything | see!

MNa

3612026 553 PM
ANEI2026 5:51 PM
BIE2026 5:37 PM

SIGI20E6 23 PM

162026 530 PM

31612026 52T PM

3162026 526 PM
SIGI2026 526 PM

AE2026 525 PM
AEr2026 5023 PM

AEI2026 522 PM

ANE2026 4:31 PM
262026 3:53 PM
AE2026 3:39 PM

Arer20de 4% PM

ANE2026 2-42 PM

62026 22T PM
162026 2:20 PM
31612026 2:20 PM
AIVEI2026 220 PM

612026 213 PM
SGI2026 2.03 PM
612026 2:01 PM
162026 1:47 PM

3I1612026 1-36 PM

IL62026 1:21 PM
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73 | dont use social media since its all fake A16/2026 1:15 PM
T4 Always double check before sharing infos and content IE2026 1:12 PM
75 Mot as such 3/16/2026 1:10 PM
TG Always check comments to see if anyone else noticed it was Al 162026 1:08 PM
7 | Google what | am questioning and look to verify. If | can't, | ask others/assume it's fake. G/2026 12:46 PM
78 Ma 316/2026 12:44 PM
79 | try to search multiple sources to verfy news. 162026 12:40 PM
a0 Whenever | encounter news that is surprising | verify the source, and that it the the true social I1GI2026 12:34 PM
medig account or website. | also check the comments to see if they are overly pasitive or
negative.
a1 Verify evenything across multiple sources, approach everything with skepticism. HAGI2026 12:33 PM
a2 Mo 316/2026 12:31 PM
a3 If it seems too good/cool to be true, it requires a check. E2026 12:30 PM
a4 I think slowing down and really analyzing images/videos is most helpful. Additionally, a quick E2026 12:30 PM
Google search to see if a story is coming up in multiple sources can help determine if it's
credible.
as Dont believe everything you see on social, fact-check with Google or other people IE2026 12:27 PM
86 If something feels Al-generated or inauthentic, trust my gut and verify the information with a 162026 12:26 PM
second source. Typically, my gut is right.
a7 Abways fact check and if it looks fake, it might be! 162026 12:26 PM
a8 Y H16/2026 12:24 PM
a9 Always fact check these days since the smallest details can be changed through IAE2026 12:24 PM
misinformation and Al
a0 Y 3/16/2026 12:23 PM
a1 Always view with the assumption it's Al at first I1E2026 11:11 AM
92 Looking at comments sections helps show if other users have called something out as false. | E2026 10:43 AM

also try to remember that amyone presenting information cnling is usually doing so for an
agenda, even if it is not factually false. This at least slightly helps me avoid giving into
ragebait, non-disclosed advertisements, and misleading info.

a3 | always verify the source, website, or person, | prefer to do my research by hand E2026 10:39 AM
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Answered: 88 Skipped: 72

RESPONSES

Yes, by encouraging the responsible use of Al wols and checking the accuracy of information
several times before shanng it

Yes, through dedicated workshops with expens and internal agency discussions

Je n'ai pas besoin de mon entreprise pour apprendre & détecter A, je me forme a titre
personnel

s, They will teach you how to keep an eye ouwt for fake or misleading news, and flag to client

immediately, especially when after sending out a press release.

Yes, we talk a kot about Al and have talked about some "signs™ thal indicate Al
LT
Yes, we regularly discuss the dangers of Al-generated content and the need to verify

‘fes. We had a discussion about using Al to enhance our wodk rather than having Al do the
work for us,

Yfes, they do. Broadcast emails and do webinars on online manipulation.

s, thrmgh WEDINAr Ses5mI0ns.

yes, check the nfomation even from ai

Al th T

Rebuild it before forming words to speak out.

Mo, aside from encouraging us 1o pull from reputablefop-tier oulers

Mot really, but there is an expectation to fact check everything that we come across.
YES, Wi Rave done trainings

s - Al training and best practice

Mot really, We have an Al task force thal shares with our agency how o utilize Al in our day-
to-day work, but not necessarity how to be aware of manipulation.

Mo

ot a lot, but we kinda just know not to be stupid.
Yo, we have had Al raining and regulady discuss Al
Mo

As an intern. | am nol so imvolved in those conversations, bul we do talk about the use of Al

Large Language Models in helping with research or generating some cogy for the tasks we ane

WO ING O
‘fes, we have some formation

Wi talk about Al s & team and have gudelings and wranng (or how 1o use and idently when
it's been used

WORLDCOM

Public Relations Grou

The Lo

Q14 Does your organization discuss online manipulation or provide
guidance/training on what to look out for? If so, please describe:

DATE
ANGI026 4:35 AM

471572026 3:54 AM
AJ132026 B:52 AM

AF&2026 10:50 PM

AMG/2026 10:46 PM
FELA026 11:31 AM
3002026 T:52 AM
2412026 6:19 AM
2302026 4046 AM

3237026 4:45 AM
232026 4204 AM
32273026 10c49 PM
J19/2026 3012 PM
M1AMA026 11:20 PM
Ari8A0Ee 144 PM
1872026 12:41 PM
M8 12:20 PM
/187026 11:57 AM

IMLAV026 11:14 AM

182026 11:08 AM
1872026 11:06 AM
182026 10006 AM
2f18/2026 10001 AM
H18/2026 9:52 AM

1872026 9:46 Al

180000 928 AM

IATA026 11:55 AM
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no my agency blindly follows the & revolution
3 ¢ ]

NG,

Sometmes, bul more about our usage of Al

We've done it a few imes, but considenng s not just evenrwhene al work, TS simply
evenywhene, a lot of the burden does fall on indnsaduals

Mot really. no.

not really. My colleagues ane much older than me, so they are not really on social media. |
dhon’t think they encounter onling manipulation

No

o

NO

Yes

¥es. through workshops and traning sessions on fake news and Al-manipulated news
L)

Yos, Wik hinsd monthly Al Shaneours and the mlOMMalon NCILGES these kinds of WeCs.
Mo

Mot formally, but there are discussions around it when the toic comes up. Our agency also has
a communal running list of untnuestworthy publications. and joumalists that is consistenthy

updaied
Mo
ot realty

NA mest of everyons would assume misleading posts ane Al il they arent confident in fact-
ehecking

Wit do hawve Al chackers fof witing

s we Lalk about Al a kot but also hive wamings told 1o us o ensure we know whal bo look
out fior and know what credible sources o use

¥es! We have an Al task force, though it is more for using Al as a tood rather than seeking out
s ISsues.

Owr organzation emphaszes the noed 10 chick multiphe Sowces to confirm accuracy but has
niot implemented an olficial training 10 addeess online manipulation.

Yes. AS Al becomes mone intégrated into evenyday life, owr onganization necognizes thi
importance of discussing online manipulation and helping people understand how Al can
EllencE WAl they See and Debeve onbing. We rovaie guadance on how Al-Qeneraléd Content,

deeplakes, algorithm-driven lecds, and tangeted Messaging can shape opnions of Spread
missinformation.

yes, we have an Al task force that does weekly drops (o give us the lalest scoop of how to get
e oSt oul of Al and what 1O vioed

Mo, not when it comes 1o Spotting Al We only discuss using Al salely
not neally

its discussed but theres lntle guidance on what 10 look out for

RO

' ol Swng

WORLDCOM
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VLITrA026 11:11 AM
ALTrA026 11:04 AM
ALTTH026 142 AM
NTIH026 10:32 AM
17026 250 AM

J1Tr2026 938 AM
A1TrA026 6:45 AM

ALTIA026 541 AM
AATI026 3014 AM
ATI2026 5004 AM
ALTIA026 412 AM
ATI2026 4:06 AM
172026 3:530 AM
162026 8:15 PM
162026 8:06 PM
162026 603 PM

62026 5053 PM
10 50l PM
162020 5037 PM

16026 532 PM
162026 530 PM

162026 52T PM

16026 5:26 PM

162026 5:26 PM

G026 525 PM

100 508 PM
162026 5:22 PM
V162026 4:31 PM
V16026 353 PM
16026 3:39 PM
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Yes, phishing awareness and monthly Al shareouts

Yes, my arganization has Al specialists and regular Al thought leadership and training to help
everyone navigate ethical Al use.

no
Yes, IT training.
We have generic Al guidelines for our org

We have some conversations, but no formal training is provided. | think we're all leaming
together.

A little

Mo

Mo

Sii, tratamos de capacitamos con heramientas
MNone

Yes

Yes

Yes, regular trainings and seminars
Mo

Yes

Mo

In part through Al trainings. (Section)
Yes they share the dos and don't of Al

While cur agency is Al forward, they encourage us to double check Al's workfsources and not
rely on it as a source of truth. However, we have not had any formal training or guidance.

Always fact check and do your research

Yes we discuss emall fraud

Yes, look out for fake videos/images, check the source of all content

Yes, we do Al training which covers a variety of topics, including guidance.
A

They always mention that we should double check everything before sharing out with others,
especially if the fact came from Al

No
No

Always check your sources and see if the information has been publizshed on reliable websites

WORLDCOM
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3162026 2:45 PM
JI1G/2026 2:42 PM

31162026 2:27 PM
3162026 2:20 PM
3162026 2:20 PM
3162026 2:20 PM

3162026 2:13 PM
IM1G/2026 1:47 PM
3162026 1:36 PM
3162026 1:21 PM
3162026 1:15 PM
3162026 1:12 PM
3162026 1:10 PM
31672026 1:08 PM
31672026 12:46 PM
31672026 12:44 PM
31672026 12:40 PM
31672026 12:33 PM
31672026 12:31 PM
311672026 12:30 PM

31672026 12:28 PM
31672026 12:2T7 PM
3162026 12:27 PM
3162026 12:26 PM
JI1G/2026 12:24 PM
JI1G/2026 12:24 PM

3162026 12:23 PM
3162026 11:11 AM
31162026 10:39 AM
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Q15 124 responses

How much do you trust PR professionals as sources of accurate information?

0% 10% 20r% 30%% 0% 50% 60 TO%a B0% 80 100%%

- e N . ™
| Don't trust at all) Don't trust much Meutral ( Fairly trustful |
(@ (® ) (0 ) (@ rairlytrustful )

—
\ @

Very trustful :l




GEN Z & THE TRUTH

Q16 129 responses

WORLDCOM

Public Relations Group
dwide.

The Local Adva

What would most increase your trust in a PR professional or agency? Select up to 2

options.

Other { please specify)

Radical transparency about
who they represent

Proactive correction of
misinformation {even if
inconvenient)

Clear labeling of Al-
assisted content

Stronger industry ethics
codes and enforcement

More diverse and
representative voices in the
profession

Demonstrated expertise in
the subject matter

0% 5% 10%. 15% 20% 25% 0% 35% 40%
# OTHER (PLEASE SPECIFY)
1 Guidance/training for two weeks prior to joining a client account, especially for
juniors/newcomers, 1o assess one's level or understanding and expertise in the subject matter.
2 the more they use ai the better

| work for a PR firm so hard to answer this one

45% 50%

DATE
A6/2026 10:59 PM

ITI2026 11:12 AM
IAT2026 10:33 AM
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Q17 In one sentence: What is the single most important thing the PR
industry should do to stay credible in the age of Al and misinformation?

Answered. 100  Skipped: 49

] RESPONSES DATE
1 use Al as a tool rather than a substitute for human creativity AI16/2026 4:37 AM
2 Always rely on crodible sources/pariner with field expens ANISF2026 958 AM
3 Strengthen rgorous lact-checking. ensure clear altribution of credible sources, and actively AI15/2026 3:59 AM
comect false or Al-generated information across all communication channeds; in this age of
misinformation, these actions ane essential 1o reinforcing brand reputation and Cconsumer trust
4 Be transparent and clear 41572026 349 AM
5 Once the content has been verified by the chent, we can trust the PR industry ATLI2026 B:56 AM
6 always fact check information, double check with Al tools if needed to compare. 462026 10:59 PM
Fi Build a reputable social media presences about staying credible 4162026 10:4T7 PM
8 Be transparent and continue to venfy information from sources that are trustworthy and have AUH026 244 PM
longstanding credibility.
9 Abways “admit” the use of Al and if any mistake was made, comect it later. AIV2026 11:35 AM
10 Ensure that experts commenis/case studies are verified 3026 7:52 AM
11 Prioritize accuracy and transparency above speed 2T026 525 AM
12 The PR Industry needs 1o distance itself from Al, and show how human-coniactiiouch is the 242026 6:21 AM
best form of trust with Al misinformation
i3 Share nothing but the truth FZIH26 4:49 AM
14 Vesify information received from Al 22026 4:48 AM
i5 Remain transparant ZIH026 4:05 AM
16 truth 22026 10:49 PM
17 They should remain focused on truth telling and factual news too 2AN2026 74T AM
i8 The PR industry musi mandate transparency with the same ethical senousness as clent WI2026 11:24 PM
confidentiality and truthfulness
19 Alvays list a media contact who can back up information live if needed 182026 1:45 PM
20 Oraming up (0 mistakes that are made without fear of negative consequences INA2026 12:42 PM
21 showcasing the importance of using it as a tool, rather than a solution 182026 12:22 PM
22 Transparency 182026 11:58 AM
23 Use clear labeling if Al was imvovied in developing or creating the content shared, to build trust 3182026 11:17 AM
and credibility among people consuming the content put ot by PR professionals.
24 PR industry should adopt a new framework for doing PR A2026 11:17 AM
n Be careful how much we rely on Al, There's a big push from eveny indusing to optimize for Al INA026 11:09 AM

26

and i *wall* bite evenyond in the ass in Somé way. Our job as PR prolessionals is 1o have a
human pulse on Slones and Naratnes. A machind cannol cCompule human emolion and
unpreciclabdity. Also, donl outsource my job to Al, please. | need (o make rent

Fact chieck

182026 10:16 AM
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Ensune information can be backed up by a crediable source

Busld credibdity on evidence by systemabcally documenting the facts, data, and processes
uSed to produce content

Probabdy Siop wsing Al

Fact-check, use credible sources, be roeliable.
B transpanent

Mot become reluard on Al

Prioditise verliable truth over speed by fact-checking and accountabaity into every stage of
COMIMiLINeC Al 0N

Esiablish itsell a5 a rekable source of informaton, using humans 10 fact-check
Perhaps create some sign or something like that to show that their content is credible
Detailed background on credibility

Keep informed ourselve, read a kot, dont be lazy with the information we read and start 1o
search proactivly for it

Dant misrepresent informatbon. Bacause PR s are hied by a for-peofit comparmy for the
purpase of selling their productsiservices, some PR teams may chemy pick facts,
corrreniently exclude info that is counter to their nanaiive, or deliberaiely misrepresent daia If
you have to put lipstick on a pig, be realistic. Dont tell people the pig is a Spors lustrated
moded. You lose credibdity.

La veracidad de los hechos.

use it blindly it's ofrvi better than you

Dauble check evenything

PR professionals should continue 1o use Al as a oo, not a cnach,

Fatl check owr work and not use Al

Never use Al a5 your only source 10 confirm information, facts andfor subject matter

Help their clients understand whai Al should be used for. And maybe iell their cBenis honesihy
that their Al-generaied canoons of themselves on Linkedin are all awful

Be open about usage of Al - what it was used for, how and by whom. if professional with real
knowdedge about cerain product of sulsect uses Al for prepanng email drafi, then if's fine
Howeever if Junior uses ChatGPT in order to prepare a full press release, then that's a big no-no
sign

In my opinion, the Single most mponant theng a the PR indusing should do Stay credible in the
ape of Al and misinformanion 5 be rans parent about the use of Al and citeé Sowces of
ORI,

Dont use Al for everything. It 5 okay 10 uSe Al 1o help you, but it must not replace you
Be more stralegic and comprehensive field

Verify sources and complete rans parency.

Mot [0 lie or exagperale, and always thoroughly review any conlent generaled by Al

The singhté most imponant thing the PR ndustny should do is mainlan ranspanncy in all
communcalions, clearty distinguishing between human-created and Al-generated content,
ensuring information s accuraie and verifiable, and providing iips or guidelines that help people
chieck and venty information themsehies

Al is a great tool, bul we can never forged about the human side, it's nol about going fast, i's
about getting hedp o achieve befler results

b real

IA2026 L0c07 Ak
102006 1004 Al

V12026 10:02 AM
12026 054 AM
FIR2006 AT AM
SIR20E0 D00 AM
2026 817 AM

W1A2026 4:30 AM
IA12000 4:12 Al
HIT2026 5215 PM
VITI2026 2206 PM

IT2026 1209 PM

T 1200 P
TIT2026 11-12 Al
FITI2026 11:05 AM
FAT 2026 1044 AN
L2006 10033 AM
IT2020 10:24 AM
ANT006 51 AM

ANT2026 G4l AM

V1IN 2026 27 AM

VLN 2026 64T AM
WIN2026 5:42 AM
TAT2026 5:16 Al
12026 507 AM
AIT2026 4:15 AM

W06 4:14 AM

1T2026 4:08 AM

up
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consulting and stralégy planing
Vnly evenytheng ntemally before you puliish i extemally

Clearty label every peace of content whech has some lom of Al @ﬁﬁ':ﬂtﬂ contont. Link (o
eputable sources whine relevant/possible. Foatume meal voeces where possible

Be as transpanent 4s posSibie with your authences Dy NAMIng youl SOWTeS. chearty labehng
meetha matenals crealed wath Al and Tact-checkng your clents 10 siop the spread of
magind o ALgn

Continue to follow best practices n utilizing Al without depending on Al

Get “smart” on Al. Nat just how to use il, but how it WORKS - Dont rely on headines or day-
to-day habitual use.

Put reguiadions in place and $hame best practices for Al usade, ensune that all indonmateon
Shbred wath the Mt of MCCUrMe

Having their resources listed at the end of their aicles, press releases or allow credibility
signaiures (o ensure thene are people ksted who fact checked and are credible sowrces (o hear
from

PR professionals cannod rely on Al as a crutch for confent development or research. It is
critical to understand your client’s industry and messaging in onder to provide thoughtful and
accurate communications malerials.

U it &S & 100l rather than & crutch

Lead with empathy. PR is about giving a voice to the voiceless, aiming 10 positively impact
DUsSaneSses and COMmMmnmees

Priaditize ransparency by cleardy disclosing how Al is used and ensuring all communic ations
are fact checked, accuraie, and rooted in trusbworthy sources.

To efnsure they ane nod leameng 100 héaaly on Al hemsehes ..
DonT let Al take awvay the use of your brain and the creative thinking roCess
Stop using an Al imaging.

Dafferentiade itsell from other sources who may be misbeading (whether intentional or not) and
invoed chckbatishanng news 10 Qenerale headirws i 6 nd Curdle way.

handing mulliple SOUNCES and Deing rANspaent about where (ere infoMation is comang from
Stay authentic and transparent

Continue to provide multiple sources of truths

Abssys venfy the source of the infomation

Use sopurces

Vrily Sources

Regulardy challenge and double-check the accuracy of Al

I think transparency is key, such as, labeling Al use, citing sources, and being open to clent
and client work. Having an online presence that backs up claims that can be easily found
would be helpiul as wel

Have credible sources and stay saary from Al generated content

Abniys double check Sowces

Thorough research, asking subject-mailer expens, ciling sowces

Fact check, fact check, lact chéck. | was a joumnalist before and credibilty is everything

Avoed usang ondy Al 106 CONS LIMET-lACNg progects

Stating scuces

WORLDCOM
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AATI2026 352 AM
22006 1128 PM
VL2026 8:07 PM

el 2000 07 PM

62026 5:58 PM
V2026 5:52 PM

V2026 533 PM

62026 532 PM

62026 529 PM

G206 58 PM
62006 526 PM

GG 526 PM

G026 524 PM
FI00 203 PM
NG 523 PM
A6 5:18 PM

G000 402 PM
GG 354 PM
G026 341 PM
2026 315 PM
ANAM3E 246 PM
A6 244 PM
W26 2243 PM
ANE2026 230 PM

VM6 22T PM
V12026 222 PM
AE2026 221 PM
U026 221 PM
VL2026 2:09 PM
LLEI2026 2:04 PM

up
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Alwvays label when they have used Al

Being honest and credible, even when it is incomvenient.
Provide sources.

Only use Al as a starting point for information.

sound HUMAN and RELATABLE

Saber usarla

5

honitor

Be honest about Al use

Stay true to your agency's ethics and your brand’s voices.
A

The most important thing the PR industry should do to stay credible in the age of Al and
misinformation is fight for accurate information from their clients, even when inconvenient in
pursuit of truth in news.

Layout all sources for everything in incredibly understandable/accessible manner.

Ensuring that there is time and space for the human element of our work - creativity, bold
ideas, and emationally-led stonytelling.

Be transparent

Create ways to stand apart from Al generated content

being transparent about how content is created

Don't rely too heavily on Al and always double-check with another source

If we are unsure about something, do not immediately post or share information, just to be the
first ones to cover it.

They should simply confirm that there is a rigorous fact checking system in place to ensure
accuracy for all news and content being distributed.

Be transparent when Al is being used.
Be transparent about how Al is being leveraged and what checks/balances are in place
Be upfront about the use of Al and use it to your advantage.

PR needs to facilitate and encourage clients/companies to readily acknowledge and discuss
the truth, even when it's inconvenient; especially to outsiders and skeptics, PR can seem like
it exists to chemy-pick facts to make misleading narratives and to cover up uncomfortable
truths for the sake of making money in the short-term.

transparency
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31612026 2:01 PM
JM1G12026 1:49 PM
31612026 1:37 PM
31612026 1:25 PM
J1E2026 1:24 PM
J1GM2026 1:23 PM
31612026 1:16 PM
AG2026 1:14 PM
31612026 1:09 PM
JE2026 12:47 PM
A1E2026 12:45 PM
3162026 12:35 PM

3162026 12:35 PM
3162026 12:33 PM

JE2026 12:32 PM
362026 12:31 PM
31612026 12:30 PM
162026 12:28 PM
JG2026 12:26 PM

JG2026 12:26 PM

A1E2026 12:24 PM
A1E2026 12:24 PM
162026 11:13 AM
JE2026 10:49 AM

162026 10:41 AM
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