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Turning a prank into a powerful brand asset
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Turning a prank into a
powerful brand asset

Los Angeles-based Worldcom PR Group partner, The
Pollack PR Marketing Group (PPMG), collaborated with
Tel-Aviv based Worldcom PR Group partner, Now-You
Global Communications, to support its client SodaStream
USA. In coordination with SodaStream HQ’s creative team
in Israel, PPMG and Now-You launched one of the most
popular and cited April Fools’ gags of 2017

The purpose was to continue to reinforce the company’s
ongoing branded campaigns as a sparkling water company.
It was also designed to achieve wide brand exposure and
drive traffic to the company’s website.
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